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TELECOM CONSUMER SENTIMENT

Surge in telecom consumer sentiment

Nigeria social media discourse| 22-28 August 2026

Social media discourse across Nigeria -most notably on X (Twitter),
Facebook, and Instagram -shows high levels of consumer frustration over
telecom network failures this week. Beyond general data complaints, issues
such as unrefunded failed SMS billing, dropped calls, and failed top-ups
dominate public discussion.
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The silent loss

The micro-debit trap
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Unresolved Escalations

0 All platforms
0 Users reporting that direct

messaging (DMs) and f

— tickets receive automated,
generic responses.

Demands for Compensation

X, News Commentaries

Public demands for
automated airtime refunds,

zero-rating failed transactions,
and consumer compensation.

High levels of unresolved escalations and strong public demand //i
-] |

for compensation reflect growing consumer frustration.

Data source: Social listening across X, Facebook, Instagram, LinkedIn -Nigeria
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About Us

A-Goal Initiative (A-Goal) I1s an independent, non-
partisan, and non-profit organization dedicated to
promoting public education on inclusive governance,
enhancing public service delivery and accountability,
and fostering civic engagement in Nigeria.

The biggest social challenge we aim to address Is a

measurable shift from citizen frustration and distrust

toward responsive, accountable, and citizen-centred
public service delivery Iin Nigeria.

Contact us via info@agoalinitiative.org

Follow us on social media
X: AGoal
Facebook: A-Goal Initiative Nigeria
Website: www.agoalinitiative.org
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